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For the last 10 years I’ve worked to create clean, 

minimal, user centric solutions for web, email & apps 

within e-commerce businesses.

Whilst taking inspiration from London life, fashion, 

travel (& all the other cliches), I’ve worked alongside 

Product, Development, Marketing & Studio teams to 

create a cohesive & interesting experience for the 

customer.

I’m optimistic to see where the freelance path takes 

me and really see it as a great opportunity for 

personal growth. 

PROFILE



Freelance Designer
2020 — present

Design Manager
2019 — 2020

Lead Digital Designer
2015 – 2019

Lead Digital Designer
2014 – 2015

Digital Designer
2013 – 2014

Rare London
Graphic Designer 2011 – 2013

Fragrance Direct
Junior Graphic Designer 2009 – 2011

Recent references available on request.

Tess Bergin Ltd.
London UK

Farfetch
London UK

END.
London UK

Arcadia Group
London UK

Previous roles

BA (hons) Graphic Arts & Design
2006 – 2009

Graphic Design & Fine Art 
Foundation Diploma
2005 – 2006

9 GCSEs (A-B)

UI, UX, prototyping, ar t direction, 
line management, retouching, 
research, print design. 

Sketch, InVision Studio, Invision, 
Adobe Ps / Ai, Jira.

Leeds Met University
Leeds UK

Mid-Cheshire College
Cheshire UK

The Grange
Cheshire UK

Professional Skills

Programs & Software

EDUCATION & SKILLS EXPERIENCE
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END. Concepts

The redesign concept is simple. Aiming to elevate 

our customers’ experience, I have worked to 

rebalance the image:text ratio on each page view. 

Combining this with a switch to a left / right 

alignment style for text creates a luxe & curated 

feel.

This gives the customer a digestible amount of 

product & brand story to view at once.

This style will help to attract brands to sell with us, 

giving their product & brand imagery space to shine. 



Homepage
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Navigation
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Category
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Type & Colour

END. Concepts

Header
Proxima Nova Bold

Body copy
Proxima Nova Reg

60px
10em tracking

18px
1.2em tracking

48px
8em tracking

16px
1em tracking

40px
6.6em tracking

14px
0.7em tracking

30px
5em tracking

24px
4em tracking

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut labore 
et dolore magna aliqua. Ut enim ad 
minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut 
aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut labore 
et dolore magna aliqua. Ut enim ad 
minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut 
aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim veniam, quis 
nostrud exercitation ullamco laboris nisi 
ut aliquip ex ea commodo consequat.

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

Neon Irridescent

S S 1 9 _ 0 1
E d i t o r i a l ( a n o n y m )

The first editorial campaign of SS19, END. presents 
ANONYM: a tactical antidote to the surveillance state, 

combing the leading names in techwear with the 
season’s most coveted luxury grails.

R E A D  N O W

A C N E  S T U D I O S
A fresh new palette for Spring has arrived from 

Stockholm.

S H O P  N O W

C O M M E  D E S  G A R C O N S  P L AY
C U L T  C L A S S I C S



Apps

Our iOS app has over 1.7million downloads 

worldwide since 2017.

It has been amazing to see our ratings grow over 

the years & over 16000 users feedback on their 

experience.

Our user-centric designs give our app a luxury & 

minimalistic aesthetic. Layouts are clean & intuitive.

Our 4.9 star rating says it all. (and Apple choosing 

us for App of the Day helps too).

Our Android app is pretty good too, if you’re that 

way inclined!  



Landing pages

Apps 



Launches

Apps 



Launches

Apps 



Other screens

Apps 



END. Launches

Launches was an innovative raffle created by our 

team in London, built to beat the bots. It 

worked! 

Since Launches was created back in 2016, there 

have been many copycats. We have over 2 

million visitors per month, sadly we don’t have 

enough sneakers for everyone to win.

We have created custom pages for select 

launches in the past, Off-White X Converse, 

adidas & Puma.



Homepage

Launches 



Product page

Launches 



Off-White x Converse

Launches 



Puma

Launches 



Farfetch

During my time at Farfetch, I was part of the 

Marketing Experience Team.

Between managing the team, I worked on a 

customer-facing interactive, responsive online tool 

for the Sustainability Team to show the positive 

impacts of purchasing pre-loved clothing and 

accessories.

You can view the live tool at:

farfetch.com/uk/fashionfootprinttool



Fashion Footprint Tool

Farfetch 



Hibana

Hibana are a conscious new e-tailer that wanted a 

story-led experience for their MVP website. I also 

worked with them on some print & social collateral.

The shapes used across the site are taken from the 

negative space of the logo & help with the vision of 

strolling throug a shopping arcade, browsing in the 

windows.

Plenty more to come with Hibana soon! Check back 

for part two ;) 

hibana.co.uk



Hibana

UI design



Hibana

Print design

YO U R  U N I Q U E  C O D E

This code entitles you to 10% off hibana.co.uk

This card is plastic free and made from wood fibre. It can be recycled in the 
mixed paper bin. (Although we hope you won't want to throw it away just yet!)

TESSB10
YO U R  U N I Q U E  C O D E

This code entitles you to 10% off hibana.co.uk

This card is plastic free and made from wood fibre. It can be recycled in the 
mixed paper bin. (Although we hope you won't want to throw it away just yet!)

TESSB10
YO U R  U N I Q U E  C O D E

This code entitles you to 10% off hibana.co.uk

This card is plastic free and made from wood fibre. It can be recycled in the 
mixed paper bin. (Although we hope you won't want to throw it away just yet!)

TESSB10
YO U R  U N I Q U E  C O D E

This code entitles you to £10 off at hibana.co.uk

This card is made from wood fibre. Recycle it in the mixed paper bin.
(Although we hope you won't want to throw it away just yet!)
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This card is plastic free and made from wood fibre. It can be recycled in the 
mixed paper bin. (Although we hope you won't want to throw it away just yet!)
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This code entitles you to 10% off hibana.co.uk

This card is plastic free and made from wood fibre. It can be recycled in the 
mixed paper bin. (Although we hope you won't want to throw it away just yet!)
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YO U R  U N I Q U E  C O D E

This code entitles you to 10% off hibana.co.uk

This card is plastic free and made from wood fibre. It can be recycled in the 
mixed paper bin. (Although we hope you won't want to throw it away just yet!)

TESSB10
YO U R  U N I Q U E  C O D E

This code entitles you to £10 off at hibana.co.uk
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(Although we hope you won't want to throw it away just yet!)

TESSB10



Hibana

Other



Free-In

The Free-In team are looking to build a unique 

platform for booking bespoke holidays & buying 

international produce through users sharing their 

experiences.

I’ve worked on the project as a whole, from 

mapping the site architecture to branding, UI design 

& creating a bespoke icon set.



Branding

Free-In 



Information architecture

Free-In 



Site wireframing

Free-In 



UI Design examples

Free-In 



Stay in touch
Tess Bergin - Company Director

tessbergin.design@gmail.com

www.tessbergin.com

07912 664 050


